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TOURISM ASSOCIATION OF CANADA “\ DU CANADA

Industry focused. Industry led. National nonprofit.

Membership base of Indigenous 13 elected board members representing
owned and controlled businesses. Industry from across Canada.
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Our Mission Our Vision

To provide leadership in the development A thriving Indigenous tourism
and marketing of authentic Indigenous tourism economy sharing authentic, memorable

experiences through innovative partnerships. and enriching experiences.



Five Year Plan
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THE PATH
FORWARD

FIVE YEAR PLAN Four Strategic Pillars

LA VOIE DE
L'AVENIR

PLAN QUINQUENNAL

Development Marketing

Leadership Partnership




Increase Indigenous tourism Increase Indigenous Increase total exporready

revenues from $1.4billion in tourism jobs from 33,100 Indigenous tourism
annual Canadian GDP to to 40,233 (7,133 businesses from 80 to 130
1. 7billion ($300 million increase). (50 increase).

Increase).



