STATE TOURISM SATELLITE ACCOUNTS 2019-20, KEY FACTS

TOURISM GROSS STATE PRODUCT (GSP)
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TOURISM EMPLOYMENT IN QLD

With support measure in place, the initial overall impact
(end Mar-Jun"20) of COVID-19 on employment across all
industries was minimal (down 0.3%). However, it caused
total jobs supported by tourism to decrease by 11.8% over
the year.
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H Retail trade
*Refers to cafes, restaurants & take-away food services

B Accommodation

H Education and training

= Air, water and other transport
= Travel agency/tour operator
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*Tourism consumption measures the total value of tourism goods/services consumed
by residents/international visitors in Australia

TOURISM GROSS VALUE ADDED"
* Gross value added is equal to GSP minus net taxes

DIRECT TOTAL
QLD | $10.5bn v 17.9% $20.3bn v 19.9%
NSW | $14.0bn v 18.1% $27.0bn v 20.9%
VIC | $11.1bn v 18.4% $21.2bn v 20.6%
WA $5.0bn v 10.8% $9.5bn v 13.8%
SA $2.9bn v 13.2% $5.5bn v 16.1%
TAS $1.4bn v 14.2% $2.7bn v 17.8%
NT $0.8bn v 25.8% $1.6bn v 27.8%
ACT $0.8bn v 26.9% $1.6bn v 28.1%
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SOURCE: State Tourism Satellite Accounts 2019-20, Tourism Research Australia, released 22 March 2021. W

Total indicates direct plus indirect impacts.



